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This is Volvo Car Group
Volvo Car Group’s history dates back to 1927 when the Swedish
company Volvo Car Corporation was founded and the first Volvo car
was launched. Volvo Car Group is headquartered in Gothenburg and
has its major manufacturing plants in Torslanda, Sweden and in Ghent,
Belgium. In 2012 our 2,238 dealers sold 421,951 cars in more than
100 countries around the world. In 2010, Zhejiang Geely Holding Group
acquired Volvo Car Group from Ford Motor Company. Currently, Volvo
Car Group employs around 22,500 people.
The transformation of the Volvo Car Group
Volvo Car Group is going through a radical transformation.
The corporate strategy of Volvo Car Group, launched in 2011, is all
about customer focus. Designed Around You is the foundation for the
corporate culture and the strategy sets clear and ambitious objectives.
Volvo Car Group will truly establish itself as a leading car manufacturer
in the premium segment. With roots firmly based in its Swedish heritage,
China is planned to become the second home market with extensive
commercial and industrial presence. Additionally, new vehicle and engine
technology in SPA and VEA will serve the global market and ensure a
premium customer experience based on safety, modern Scandinavian
design, environmental care and clever functionality.

Vision

Objectives

To be the world’s most progressive and desired premium car brand.

•
•
•
•

Provide cars people want
Be a lean nimble company
Have a top tier premium auto brand perception
Be the employer of choice

Which will lead to
• Sales of over 800,000 vehicles globally
• Top car industry ROIC

Sales by region (2012)

China, 10.0%
USA, 16.1%
	EU20, 53.8%
Other, 20.1%

Average number of employees by region (2012)

Sweden, 69.0%
	Nordic countries other
than Sweden, 1.7%
Belgium, 18.5%

Models by range (2012)

S, 22.4%
V, 32.5%
XC, 38.6%
C, 6.5%

	Europe other than the
Nordic countries and Belgium, 4.7%
	North and South America, 1.1%
Asia, 4.4%
Other countries, 0.5%
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Highlights 2012
Adapting to a new market situation
In 2012, a new market situation affected by economic uncertainty in
Europe significantly impacted sales and earnings. Volvo Car Group
has during the second half of 2012 focused on re-balancing its
cost base around the new sales environment, while still securing the
long-term investments for the transformation of the Group. For the
full year 2012, Volvo Car Group delivered a break-even result with
an operating income of MSEK 18.

Renewing the model range
Volvo Car Group launched the all-new V40 and the V40 Cross
Country during 2012. The car was positively received by customers
around Europe, and 22,446 units were sold for the full year. The
major upgrade of the Volvo S60, V60, XC60, V70, XC70, S80 and
V60 Plug-in Hybrid, were revealed in February 2013. Overall, despite
a challenging market situation, Volvo Car Group is well-positioned to
capture positive sales trends and new customers, with almost a full
renewal of its product range now completed.

Investments continue at a high pace
Presently, Volvo Car Group allocates around 6 per cent of its revenue
to its Research & Development programmes. This is a vital part of
creating a future as a strong independent car manufacturer in the
premium segment. Despite the challenges of the current market
situation, Volvo Car Group has been able to continue the transformation journey with full focus on delivering the new products to
customers starting in early 2015. The first car model based on the
new S
 calable Product Architecture (SPA) is the next-generation
Volvo XC90.
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ceo comment
Adjusted cost base supports
investments for future strength

The considerable uncertainty in the global economy and the
European financial crisis had a major impact on the car industry
in 2012. For Volvo Car Group this resulted in a sales slowdown,
forcing the Group to trim its costs to match the new levels of
demand.
Sales decreased in all by 6.1 per cent compared with the previous year.
The operating income was 18 million SEK, affected by lower sales
volumes, higher cost levels as well as a one-time effect relating to sale
of technology that impacted the result positively by 590 million SEK.
In this challenging market, Volvo Car Group continued to pursue
its transformation process in 2012 with the same level of intensity.
The year started with the launch of the world-first V60 Plug-in Hybrid,
a combination of an electric car, an economical hybrid and a powerful high-performance car that was developed in cooperation with
Swedish energy supplier Vattenfall. We are immensely proud of this
model: an example of the daring vision we have in developing unique
solutions for the modern consumer. The first thousand V60 Plug-in
Hybrids sold out even before the car was launched, and in 2013
about 4,000 to 6,000 cars will be built.
The all-new Volvo V40 was last year’s most important new release.
With the V40, Volvo Car Group has truly entered the competition
in the premium compact-car segment and sales figures show that
customers throughout Europe appreciate the car’s design, driving
pleasure and innovative content. At the same time the V40 confirms
our world lead in the field of safety by receiving the highest overall
score ever recorded by Euro NCAP. Last autumn the sister model was
launched: the Volvo V40 Cross Country, an elegant crossover with
40 mm higher ground clearance.
In December 2012 ground was broken on the construction of a
new bodyshop in Torslanda, Gothenburg, which will be completed in
autumn 2013. This and other investments in plants such as Skövde
and Olofström are part of our preparation for the new, in-house
developed SPA architecture and the new VEA engine range consisting
solely of four-cylinder engines.
In other words, the pace of our transformation process continues
with full force. Volvo Car Group is delivering according to plan on the
already established cornerstones of the transformation process.
renewal of model range completed
One of the most important projects in 2012 was the comprehensive
upgrade of our model range, in which six of our large models – the
S60 and S80, V60, V70 and V70 Cross Country as well as the XC60
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– have now undergone a major update. Immediately after the acquisition by Geely in 2010, this was identified as one of the most strategic
projects in the Group’s recent history. This model year, launched in
2013, was destined to deliver a far more comprehensive upgrade
than a conventional facelift, which is otherwise the more common
path halfway through a model’s lifecycle. More than 4,000 parts have
been replaced, the design has been enhanced and modernised, and
several properties and functions have been added. This autumn an
entirely new engine range, VEA, will be launched.
This means that 8 of our total of 9 models are entirely new or
significantly updated, creating the necessary prerequisites for tackling
the tougher market situation we are facing.
2013 – Building on the strength
of a global brand
Volvo is a global brand with global sales. Our strategy for 2013 is
to retain our market shares in the countries in which we operate by
strengthening our presence in our chosen segments, but with even
more precision than before. The highly competitive climate is likely to
continue in 2013 with discounts and fighting over customers. We do
not operate in the broadest high-volume segments. We compete in
a different arena and that is something we should exploit by building
on the strength of our relatively niche brand identity. We know our
customers and our segments and they are unique.
Two markets, China and the USA, are expected to show growth in
2013. Successes in the USA, our largest market, have recently relied
on two models, the XC60 and S60. Now we are adding the V60 to
the model range – a model that we feel has considerable potential
for winning customer approval in the USA thanks to our established
heritage in the V-line segment and with the sporty properties offered
by the V60.
In China we are in the establishment phase, which aims to support
the long-term strategy where China will develop into a second home
market for Volvo Car Group. Internal competence centres in all major
functions have been built up. In 2012, the dealership network was
reviewed and we have realigned our presence to encompass not just
the biggest cities but also expanding smaller cities. The communication and market strategy has been sharpened and become more
focused. Last but not least, we are establishing domestic production
– the basis for sustainable growth in China.
In summer 2013 we will inaugurate our first Chinese manufacturing plant in Chengdu. The new plant follows the same principles
and processes as our European car plants and an international team
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consisting of experienced Volvo Car Group employees from Torslanda
and Ghent has been leading this project together with their new
Chinese colleagues. We are proud to say that this giant project has
followed the plan from both the quality and cost perspectives. The
first cars will leave the plant at the end of 2013 and will do so with
the very same precision as the cars produced in our other plants. Our
engine plant in Zhangjiakou is also under construction and will supply
the Chengdu facility.
Today the present and the future are intimately interwoven in what
is perhaps the most intensive period ever in the history of Volvo Car
Group. While 2012 brought an entirely new market situation which
demanded lower production rates and lower costs, there is an absolute awareness that the investments for the future are the foundation
for being a competitive and successful car company. We are often
asked if we can handle the balancing between the two.
financing for the future
Our annual spending in research and development total about 6 per
cent of our revenue. In 2012, most of this was allocated for the
development of our new vehicle and engine technology in SPA and
VEA. However, they also include investments in driveline electrification
and the customer-friendly, interactive technology which is found in the
newly upgraded models, among others.
Our financing structure is based on a mixture of own cash flow,
external borrowing and shareholder support.
In times of lower sales, we balance lower cash flow with lower
costs, but also as in 2012 by renegotiating and strengthening our
external borrowing. Three important new loan agreements emerged in
the period from December 2012 to February 2013. The first and most
comprehensive was the complete refinancing of the Group’s existing
loans. This was made possible through an agreement with China
Development Bank that totalled 922 million euro, running until 2020.
The second was a 3-year credit facility totalling 240 million euro,
signed with a group of European banks. Finally, a third loan agreement
was signed with the Swedish Export Credit Corporation, a 3-year loan
agreement for SEK 1 billion.
Volvo Car Group operates independently within the framework
of Geely Holding Group. The owner provides financial support for
our expansion plans in China, where our industrial structure is being
built and established under the direct ownership of Shanghai Geely
Zhaoyuan International Investment Co Ltd.
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Present and future as
intimately interwoven dimensions
Our aim of realising the long-term strategic plan goes hand in hand
with our determination to successfully tackle the short-term challenges. We see profitability in our operation as evidence of strength
and a sign of good health. Many initiatives for simplifying control and
minimising bureaucracy were implemented in 2011 and 2012. There
is more to do in this respect. Volvo Car Group is relatively small in
comparison with many of our competitors. Becoming more efficient,
having shorter decision-making paths, building on our Swedish corporate culture which is characterised by participation and openness, are
all important components for creating a competitive edge.
Our best competitive advantage comes from our employees.
Time and again in the history of the Group they have stood shoulder
to shoulder in times of crisis, showed immense innovation, loyalty
and responsibility both to the brand and the Group. Our employees
are dedicated to Volvo Car Group, our products and our future.
We have a strong strategy with a clear human-centric approach, that
is now being materialised, one step at a time. Impacted by macro
trends we expect sales in 2013 to be on a par with last year. We have
never had such an updated and new model range as we do right
now, and we have excellent prerequisites for showing our customers
a fresh new range of cars. 2013 is a year of intensive development
during which we will continue to build tomorrow’s Volvo Car Group.

Gothenburg, May 2013
Håkan Samuelsson
President & CEO
Volvo Car Group

The pace of our transformation 
process continues with full force.”
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Market overview
Weaker demand puts pressure on industry

Car industry development
The car market development globally was characterised by a mixed
picture in 2012. In Europe, the economic uncertainties in the southern regions affected demand for new vehicles negatively, particularly
in the second half of the year, and total industry sales volume for
EU20 declined to 12,265,170 units (13,306,221). At the same
time the market in the USA increased to 14,491,873 sold units
(12,777,939), in a highly competitive environment with increased
incentives and product offers. China continued to grow with total
industry sales volume reaching 14,683,422 units (13,701,410), with
in particular high growth in the premium segment, which increased by
34 per cent to 1,222,495 units (913,909).

Volvo Car Group retail sales
Full-year sales for Volvo Car Group amounted to 421,951 cars
(449,255), a decline of 6.1 per cent compared to 2011. Sales
decreased in the mature markets of Europe, but were partly offset by
growth in overseas markets such as Russia and Japan. The phase-out
of the Volvo C30, S40 and V50 models had a significant impact on
sales as the all-new Volvo V40 reached markets fully only towards
the end of the year. The Volvo XC60 was the best-selling model with
106,203 sold cars (97,183), followed by the Volvo S60 for which
deliveries reached 64,746 cars (68,330) and the Volvo V60 with
53,037 cars (49,820).
Europe (EU20)
Retail sales in the Europe (EU20) amounted to 227,027 units, a
decline of 10.0 per cent compared to 2011 (252,217), following
declining car market volumes. In the Swedish home market, representing more than one fifth of Volvo Car Group’s total European sales,
Volvo remained the largest car brand with 18.9 per cent market share,
although sales decreased by 11.3 per cent to 51,832 cars (58,463).
The debt crisis in the eurozone affected primarily the car market
in Southern Europe, and sales in Italy and Spain declined by 20.6
per cent and 25.4 per cent respectively. Sales in the core markets
of Germany and the UK declined by 3.3 per cent and 3.1 per cent
respectively. Overall, the Volvo Car Group share decreased moderately
compared to 2011, from 1.90 per cent to 1.87 per cent.
United States
The United States, Volvo Car Group’s largest market, recorded sales
of 68,079 units, an increase of 1.2 per cent versus 2011 (67,273).
Sales in USA were mainly driven by strong demand for the Volvo S60
and XC60 models while the overall performance was affected by
Volvo Car Group’s strategy to keep incentives at moderate levels and
the phase-out of Volvo products in the growing C-segment, the C30.
Market share decreased from 0.53 to 0.46 per cent.
China
In China, Volvo performed well with the XC60 and S60 models while
the overall performance decreased by 10.9 per cent to 41,989 cars
(47,140), partly explained by the phase-out of the S40 model and a
highly competitive environment in the premium segment. The Volvo
V60 was introduced during the year while the new V40 model is due
for Chinese launch in 2013 to further strengthen the offer. Moreover,
a re-organisation of the China team was executed to enhance the
experience and competence within the sales field.
Rest of the World
In all other markets Volvo Car Group sold 84,856 units, an increase
of 2.7 per cent compared to 2011 (82,625). Strong performance was
achieved in markets like Russia and Japan, with growth of 6.0 per
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cent and 17.8 per cent respectively, with high demand for the
Volvo XC products in Russia and the Volvo V60 in Japan.
2013 Outlook
The car industry will continue to be highly competitive in 2013 as
manufacturers will seek to capture volumes and market shares, putting pressure on both sales volumes and pricing. The Chinese and
USA car market are expected to grow in 2013 following increased

demand, whereas the European car market is expected to continue to
be affected by economic uncertainty.
For Volvo Car Group, the cost base has been rebalanced for volume expectations in line with 2012. The European market is expected
to continue to be challenging, while growth is expected in China as
well as in the USA. Volvo Car Group continues its ongoing transformation programme and presented a major renewal of its p
 roduct range
in February 2013 to improve sales and brand p
 ositioning.

Industry development (total passenger vehicles)
000’

2012

2011

Change, %

China1)

14,683

13,701

7.17

USA

14,492

12,778

13.41

EU 20

12,265

13,306

–7.82

280

305

–8.23

of which Germany

3,083

3,174

–2.87

of which UK

2,045

1,941

5.32

Rest of the World

17,613

15,843

11.17

of which Russia

2,736

2,464

11.04

of which Japan

4,572

3,518

29.97

2012

2011

Change, %

China

41,989

47,140

–10.9

USA

68,079

67,273

1.2

227,027

252,217

–10.0

of which Sweden

51,832

58,463

–11.3

of which Germany

32,070

33,167

–3.3

of which UK

31,743

32,770

–3.1
2.7

of which Sweden

Retail Sales
Number of cars sold

EU 20

Rest of the World

84,856

82,625

of which Russia

20,364

19,209

6.0

of which Japan

13,848

11,754

17.8

421,951

449,255

–6.1

2012

2011

Change, %

China1)

0.26

0.29

–0.03

USA

0.46

0.53

–0.07

EU 20

1.87

1.90

–0.04

of which Sweden

18.86

19.30

–0.44

of which Germany

1.06

1.07

–0.01

of which UK

1.55

1.68

–0.13

Rest of the World

0.35

0.38

–0.03

of which Russia

0.74

0.78

–0.04

of which Japan

0.30

0.33

–0.03

TOTAL

Market share
%

Preliminary data for China.
Source: Polk.
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Products
Successful start for renewed model range

The most significant product announcement of 2012 for Volvo Car
Group was the launch of the new Volvo V40. The car is built in the
Ghent plant in Belgium and is primarily aimed at European markets –
85 per cent of the total volume will go to European customers. The
success of the new Volvo V40 was further established when it was
included in the shortlist for the European Car of the Year award,
where it achieved third place.
The Volvo V40 engine range spans between Volvo’s compact
diesel with CO2 emissions of just 88 g/km, to the turbocharged T5
petrol engine with 254 hp and acceleration from 0 to 100 km/h
in 6.1 seconds. It offers world-first safety systems – the innovative Pedestrian Detection system with Full Autobrake as well as
the ground-breaking Pedestrian Airbag Technology which operates
through sensors in the front bumper that registers imminent physical contact between the car and the pedestrian. In addition, Cyclist
Detection will be available as of May 2013.
Volvo V40 Cross Country –
capable ruggedness and expressive elegance
Volvo Car Group launched the V40 Cross Country, an elegant and
refined premium crossover, in September 2012. Around 50 per cent
of the total volume will go to European customers. This is a capable
all-road version of the V40 with unique Cross Country details and a
40 mm higher ride than the regular V40 car.
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Volvo V60 Plug-in Hybrid – a world first
The V60 Plug-in Hybrid reached the first customers in the autumn
of 2012 with the first 1,000 “Pure Limited” cars that sold out even
before they reached the showrooms. Production will increase to
4,000–6,000 cars in 2013. The V60 Plug-in Hybrid is the world’s first
diesel-powered plug-in hybrid, giving owners an electric range of 50
km and fuel consumption as low as 1.8 l/100 km (48 g/km CO2) in
hybrid mode.
The new model range 2014
– upgrade with attention to detail
In February 2013 the new Volvo S60, V60/V60 Plug-in Hybrid, XC60,
V70, XC70, and S80 were launched, with significant interior and
exterior upgrades. The new design focuses on quality and attention
to details, a permanent high-beam is available and Sensus Connected
Touch provides full internet connectivity as well as voice-controlled
Spotify access. Cyclist Detection with full Autobrake has been added
to all models. Further improvements in environmental performance
demonstrate class-leading levels of emission and fuel consumption
across the range, such as the S60 with 4.0 l/100km and CO2 emissions of just 106 g/km.
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Financial summary
Investment strategy continues at a high pace

Financial commentary
Revenue amounted to MSEK 124,547 (125,678), a decrease of 0.9
per cent, due to lower sales volumes, increased discounts and a negative market mix, but partly offset by positive exchange rate developments and a positive carline mix. Gross income decreased by 3.9 per
cent to MSEK 19,947 (20,767). Expenses in Research & Development increased by 17.6 per cent to MSEK 6,289 (5,347) to support
the new product strategy of Volvo Car Group. Administrative expenses
increased by 11.5 per cent to MSEK 5,240 (4,699), mainly due to a
higher number of employees. Selling expenses increased by 3.9 per
cent to MSEK 8,642 (8,314) as a result of higher marketing spend.
Improved vehicle quality resulted in reduced warranty expenses.
A capital gain relating mainly to the sale of technology from Volvo
Car Corporation to Geely Group Ltd Co amounted to MSEK 590 and
affected the operating income positively. The sale refers to platform
technology developed prior to the ownership under Ford.
Operating income amounted to MSEK 18 (2,017), and net income
for the year was MSEK –480 (1,024).

Cash flow
In 2012, cash flow from operating activities was positive in the
amount of MSEK 2,749, compared to 8,067 in 2011, mainly
affected by negative working capital development as well as lower
operating income.
Investing activities increased to MSEK 7,678 compared to
5,565 in 2011, following increased investments in SPA and VEA.
Cash flow from operating and investing activities amounted to –4,929
(2,502).
At the end of the year, cash and cash equivalents amounted
to MSEK 9,607 compared to 14,634 at the end of 2011.
Balance Sheet
Significant progress has been achieved in securing committed long
term financing partners. Three new loan agreements materialised in
December 2012 to February 2013, a refinancing of all existing loans
by CDB, totaling MEUR 922, a back-up facility of MEUR 240 with a
European bank group, and a MSEK 1,000 facility with Swedish Export
Credit Corporation.

net REVENUE

Wholesales

operating income

BSEK

Thousand

500
433

450

MSEK

150

2,017

2,000
124.5

125.7

400

1,500
100

300
1,000
200

50
500

100
0

0

0
2012

2011

Sales were affected by a challenging market
environment and fell by 6.1 per cent. Wholesales,
sales to dealers, fell to 432, 950 units.
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2012

2011

Revenue fell to BSEK 124.5 with lower sales
volumes partly offset by positive exchange rate
developments

18
2012

2011

Operating income decreased to MSEK 18 due to
lower sales and increased costs due to expansion
plans.
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Income statements
MSEK

2012

2011

Net revenue

124,547

125,678

Cost of sales

–104,600

–104,911

19,947

20,767

Research and development expenses

–6,289

–5,347

Selling expenses

–8,642

–8,314

Administrative expenses

–5,240

–4,699

Other operating income

1,732

935

–1,514

–1,506

Gross income

Other operating expenses
Share of income in associates

24

181

Operating income

18

2,017

Financial income
Financial expenses
Income before tax
Income tax
Net income

618

409

–1,551

–1,216

–915

1,210

435

–185

–480

1,024

–530

927

Net income attributable to
Owners of the parent company
Non-controlling interests

50

97

–480

1,024

2012

2011

–480

1,024

–324

–17

48

–

OTHER COMPREHENSIVE INCOME
MSEK
Net income for the year
Other comprehensive income, net of income tax
Translation difference on foreign operations
Translation difference of hedge instruments of net investments in foreign operations
Change in cash flow hedge reserve
Total comprehensive income for the year

138

–

–138

–17

–618

1,007

–668

910

Total comprehensive income attributable to
Owners of the parent company
Non-controlling interests
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97

–618

–1,007
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Balance sheets
Dec 31,
2012

MSEK

Cash flows
Dec 31,
2011

ASSETS

MSEK

2012

2011

18

2,017

8,016

8,113

OPERATING ACTIVITIES

Non-current assets

Operating income

Intangible assets

15,666

14,840

Depreciation and amortisation of non-current assets

Property, plant and equipment

25,654

25,546

Interest and similar items received

3,542

3,032

550

340

10
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1,701

1,636

734

815

47,857

46,218

Assets held under operating leases
Investments in associates
Other long-term securities holdings
Deferred tax assets
Other non-current assets
Total non-current assets

Interest and similar items paid
Other financial items

120

191

–423

–459

–85

–120

Income tax paid

–928

–584

Adjustments for items not affecting cash flow

–362

–687

6,356

8,471

Change in inventory

1,407

–2,909

Change in accounts receivable

–928

130

Change in accounts payable

–2,838

2,519

Change in items relating to
repurchase commitments

–1,132

–1,137

–858

1,728

Movements in working capital
Current assets
Inventories

11,812

13,219

4,735

3,808

Accounts receivable

87

42

Other current assets

Current tax assets

2,587

2,540

Cash and cash equivalents

9,607

14,634

Total current assets

28,829

34,242

TOTAL ASSETS

76,686

80,460

23,544

22,360

EQUITY & LIABILITIES

Change in other working capital assets/liabilities
Cash flow from movements in working capital
Cash flow from operating activities

743

–735

–3,607

–404

2,749

8,067

INVESTING ACTIVITIES

Equity
Equity attributable to owners of the parent company
Non-controlling interests
Total equity

–

288

23,544

22,648

Non-current liabilities
Provisions for post-employee benefits

2,948

2,846

Deferred tax liabilities

1,902

2,790

Other non-current provisions

5,911

5,748

Liabilities to credit institutions

7,057

4,950

–

3,186

Liabilities to parent company
Other long-term liabilities
Total non-current liabilities

1,495

1,549

19,313

21,069

Investments in shares and participations

–258

–

Divestments in shares and participations

–

511

Investments in intangible assets

–3,061

–2,734

Investments in property, plant and equipment

–4,466

–3,400

Disposal of property, plant and equipment

93

58

Other

14

–

Cash flow from investing activities

–7,678

–5,565

Cash flow from operating and investing activities

–4,929

2,502

8,063

2,187

FINANCING ACTIVITIES
Liabilities to credit institutions
Repayment of liabilities to credit institutions
Received shareholders contribution
Other

Current liabilities
Current provisions
Liabilities to credit institutions
Advance payments from customers

7,182

8,208

310

564

187

266

12,626

15,464

365

630

Other current liabilities

13,160

11,611

Total current liabilities

33,829

36,743

TOTAL EQUITY & LIABILITIES

76,686

80,460

Trade payables
Current tax liabilities

VOLVO CAR GROUP
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–7,251

–850

–

1,076

–356

–183

456

2,230

Cash flow for the year

–4,473

4,732

Cash and cash equivalents
at beginning of year

14,634

9,443

Cash flow from financing activities

Exchange difference on cash and cash equivalents
Cash and cash equivalents at end of year

–554

459

9,607

14,634
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information and contact
You are welcome to contact us by e-mail:
linn.fortgens@volvocars.com or Telephone: +46-(0)31-59 19 02.
Contact person: Linn Fortgens,
Head of Investor Relations.
For media queries, please contact Per-Åke Fröberg,
Corporate Spokesman, +46-(0)31-59 65 25.
Volvo Car Group Headquarters
50400 – HA2S
SE-405 31 Gothenburg, Sweden
www.volvocars.com

About this report
The financials in this report refer to the consolidated business result of Volvo Car Group. This includes Volvo
Car Corporation (Volvo Personvagnar AB), its parent company Geely Sweden AB, and all its subsidiaries.
Audited annual reports are filed in accordance with local statutory requirements for all legal entities within
the group. In Sweden, audited annual reports for Geely Sweden Holdings AB, Geely Sweden Automotive AB,
Geely Sweden AB and Volvo Car Corporation, are filed with the authorities on an annual basis. The consolidated financial statements of Geely Sweden AB represent the Volvo Car Group business performance.
The manufacturing plants under construction in China are owned by Chinese subsidiaries of the parent
company, Shanghai Geely Zhaoyuan International Investment Co. Ltd., supporting Volvo Car Group business
operations in China. Volvo Cars governs the operations to ensure the same processes and quality demands
as in the European facilities.
Accounting principles
Volvo Car Group has transitioned into IFRS accounting principles, implemented in 2012. All financials for
2011 have been restated accordingly. A full reconciliation of the effects of the transition to IFRS is available
in the Annual Report of Geely Sweden AB.
Please visit www.volvocars.com/financials to download material.

definitions
Comparative figures:
The equivalent period is
shown in brackets
Retail Sales:
Sales to end customers
Wholesales:
Sales to dealers
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EU20:
Sweden
Norway
Denmark
Finland
The Netherlands
Belgium
Luxembourg
France
Spain
Italy

Greece
Portugal
The UK
Ireland
Germany
Switzerland
Austria
Poland
Hungary
The Czech Republic
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