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This is Volvo Car Group
Volvo Car Group’s history dates back to 1927 when the Swedish
company Volvo Car Corporation was founded and the first Volvo car was
launched. Volvo Car Group is headquartered in Gothenburg and has its
major manufacturing plants in Torslanda, Sweden and in Ghent, Belgium.
In 2010, Zhejiang Geely Holding Group acquired Volvo Car Group from
Ford Motor Company. In 2012 our 2,238 dealers sold 421,951 cars in
more than 100 countries around the world. Volvo Car Group employs
around 22,100 people.

technology will serve the global market and ensure a premium customer
experience based on safety, contemporary Scandinavian design, environmental care and clever functionality.

The transformation of Volvo Car Group
Volvo Car Group is going through a radical transformation.
The corporate and brand strategy of Volvo Car Group, launched in
2011, is all about customer focus. Designed Around You is the foundation for the corporate culture and the strategy sets the objectives for
Volvo Car Group to truly establish itself as a leading car manufacturer in
the premium segment. With roots firmly based in its Swedish heritage,
China is planned to become the second home market with extensive
commercial and industrial presence. Additionally, new vehicle and engine

The elegant new Volvo Concept Coupé is the first of a series of three concept cars
that reveal the design possibilities created by the company’s new Scalable Product
Architecture (SPA).

Objectives

CHANGE THEMES

•
•
•
•

• Emphasize profitability and efficiency
• Revitalize the Volvo brand with customer centricity throughout
the value chain
• Reinforce our product strengths based on focused innovation,
smart architecture and win-win collaboration
• Capture global growth and sourcing potential, leveraging the
presence in China
• Secure profitable growth in core segments in Europe and North America
• Build a global organization with performance and health, able to act
in a fast, smart and nimble way

Provide cars people want
Be a lean nimble company
Have a top tier premium auto brand perception
Be the employer of choice

Which will lead to
• Sales of over 800,000 vehicles globally
• Top car industry Return on Invested Capital

RETAIL Sales by region (HI 2013)
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highlights H1 2013
Summary first six months of 2013
• Revenue decreased by 13.8 per cent to SEK 56,364 million (65,411), following lower sales volumes, negative
exchange rate developments and increased discounts
• Operating income was SEK –577 million (349) with an operating margin of –1.0 per cent (0.5)
• Net income was SEK –778 million (–274)
• Cash flow from operating and investing activities was SEK –1,797 million (–2,841)
• Cost decreased in all areas following the cost reduction programme implemented in 2012
• The result was in line with the aim of the Group to achieve a break-even operating result for the full year and
deliver on the transformation programme
• Volvo Cars industrial footprint in China was approved by the relevant authorities

A result in line with expectations
For the first six months of 2013, Volvo Car Group reported an operating loss of SEK –577 million, in line with expectations and with the
delivery of the transformation programme. The result was SEK 926
million lower than the same period 2012, primarily affected by a challenging market situation in parts of the European region. The cost reduction program implemented in 2012 influenced the result positively.
With lower cost levels and expected increases in revenue and margins
in the second half of 2013 following the launch of new products, the
Group aims to deliver a break-even operating result for the full year.

Advanced technology demonstrated for the all-new XC90

New models and success in China
Volvo Car Group reported retail sales for the first six months of 2013
of 209,118 units (221,309), a decline of 5.5 per cent compared to
the first six months of 2012. Whereas sales in the mature markets of
Europe continued to be challenging, China demonstrated significant
growth by 34.3 per cent. In the fourth quarter this year, serial production will commence in the Chengdu plant and a new model, the S60L,
tailored to the Chinese market will be launched. In July, sales for the
Group grew by 14 per cent to 33,650 units (29,505) with strong
demand for the six renewed models as well as the success of the
V40 model.

Contents

The all-new XC90 will benefit from world-first technologies in safety.

Volvo Car Group continues its transformation journey and investment
programme for the future, not least into the new technology of Scalable
Product Architecture (SPA) and the next-generation of powertrains
Drive-E. In June, the Group demonstrated some of the groundbreaking
safety features and advanced technology which will be available in
the new SPA vehicles. World-firsts include road edge and barrier
detection, and collision mitigation for animals. The first car based on
the SPA technology is the all-new Volvo XC90.
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ceo comment
On track to achieve long-term targets

Economic uncertainty continued in Europe during the first six
months of the year and the majority of the European markets
showed negative performance. Cautious consumer behavior
resulted in sharpened competition with increasingly aggressive
pricing as a consequence, affecting margins and profits.
At Volvo Car Group, we have seen this development and started
adjusting costs and production volumes already in 2012 in order to
adapt to the new circumstances. However, we are not compromising
on our programme of transformation, the largest of its kind in the
history of Volvo Car Group.
Sales for the first half of 2013 amounted to 209,118 cars, down
5.5 per cent. Revenues amounted to SEK 56,364 million (65,411).
The operating loss was SEK -577 million (349), a decline of SEK
926 million compared to the previous year. Lower sales volumes,
price pressure and reduction of inventory had together with currency
effects a negative impact, while lower costs and a positive mix of
markets and car models had a positive effect on profits. This is an
expected loss, and one that is in line with the challenging plan we
have set ourselves to reach a break-even result in 2013.
We have realistic possibilities in achieving our objectives for 2013:
Sales on par with last year, reaching break-even, and maintaining the
pace of implementation of our long-term transformation programme.

interfaces for various kinds of internet services. The model year 2014
also demonstrates improved safety features, such as the world-first
technology that detects if a cyclist swerves out in front of the car and
brakes automatically.
The feedback we have received about our new model year has
been very positive. We are anticipating an increase in sales during the
second half of the year. Of our previous models, demand is strong for
our new V40 both in Europe and Asia where the model was launched
in the early spring. The success of our innovative V60 Plug-in Hybrid
– the world’s first diesel Plug-in Hybrid – continues. In the spring, we
decided to increase the production rate to meet increasing demand.
We expect to sell around 8,000 cars of the model in 2013.
Strong performance in China and Sweden
In this highly competitive environment in which we operate, I am
happy to note that two of our three key markets have shown strong
performance in the first half of the year. The first is our home market,
Sweden, where we continue to be the market leader with 20 per cent
in market share. This also means that Volvo Car Group has outperformed the market as a whole. I’m also very pleased that China, our

We have realistic possibilities in
achieving our objectives for 2013.”
second home market, is showing strong results following a series
of organisational changes and market initiatives during 2012. Sales
increased by 34 per cent during the first six months of the year
compared to last year.

China sales

market share sweden
5,797

New car models and technologies
Six of Volvo’s larger car models – the S60, V60, XC60, S80, V70 and
XC70 – have undergone a major renewal. The 2014 model year is
far more than the usual “facelift”. The update has included aspects
of quality and design, new and more user-friendly technologies, and
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Adjusting costs levels
The market turmoil of autumn 2012 called for immediate adaptation
of production to lower demand. In addition, we also initiated a costsavings programme based on a lower level of external consultants,
and a review of costs in all areas of our business. Long-term, our new
business model with higher efficiency from standardization in production, modularization in vehicle development as well as a new procurement strategy will generate lower costs and improved profitability.
Securing our investments for the future
Parallel to the work described above, we are maintaining the planned
pace of our long-term development efforts. In Torslanda, Olofström
and Skövde, we are investing significantly for the production start of
the next generation XC90 in 2015, as well as the upcoming models
of our new, in-house developed vehicle architecture, SPA. Our nextgeneration Drive-E powertrains, featuring only four-cylinder engines
but with highly improved efficiency and performance, are being
introduced to the market in autumn 2013.
Research & Development collaboration with Geely
In Gothenburg a new Research & Development centre under the
ownership of Geely Holding has been set up. The centre will develop
a new modular architecture and set of components for future
C-segment cars, addressing the needs of both Volvo Car Group and
our sister brand Geely Automotive. Through the collaboration significant cost savings can be reached in terms of development, testing
and sourcing while delivering world-class technologies and attributes.
The Research & Development centre expects to employ around
200 engineers and to be fully operational by the end of this year.

3,000

Need to strengthen the US market presence
We are also highly focused on increasing our market presence in the
US. In the first half of the year, we decided to expand our product
portfolio by introducing the V60 in the US market. Our V-line has
always been well-received among our US customers. We anticipate
strengthened volumes in the US as the new model year becomes
available through our dealers.
Within Volvo Car Group, confidence is high that we are creating
a strong Volvo by building on our unique strengths. We are the only
Swedish and Scandinavian car brand. This gives us the unique credibility to build on many strong Swedish values such as user-friendly
innovation and collaboration rather than bureaucracy. Volvo put people
at the centre right from when it was founded in 1927. This is a principle we continue to honour.

Gothenburg, September 4th, 2013
Håkan Samuelsson
President & CEO
Volvo Car Group
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The first new plant in almost 50 years
In China, we are approaching the start of production in our new plant
in Chengdu. This is Volvo’s first new full scale plant in nearly fifty
years, and is our first outside Europe. We are proud as this comprehensive project both is on time and on budget. The engine plant in
Zhangjiakou, which will supply engines to both Chengdu and our
other plant in Daqing, is also complete. With that, our industrial structure in China is established, including the required approvals from the
Chinese authorities.
This is a milestone in Volvo Cars’ history, and a milestone in what
we call the China Growth Plan. Localisation of manufacturing enables
lower manufacturing costs and is a prerequisite for a long-term
sustainable growth.
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Market overview
Strong growth in China, weak demand
affecting sales in parts of Europe

Car industry development
The market development in the automotive sector was strong for the
first six months of 2013 in China as well as in the US. China grew by
13.9 per cent compared to the first six months of 2012, from 7,229
million units to 8,231million units. The US market, characterised by
high levels of discounts and competitive offers, increased by 7.7 per
cent to 7,779 (7,223) million units.
In Europe (EU20), where Volvo Car Group has the majority of its
sales volumes, the first six months of 2013 recorded a decline in
car sales of 6.6 per cent to 6,290 (6,731) million units, as consumers remained cautious to make substantial purchases following
macroeconomic and financial uncertainties. Exceptions include the
UK, where the market increased by 10.0 per cent to sales of 1,164
(1,058) million vehicles.
Volvo Car Group retail sales
Volvo Car Group reported retail sales for the first six months of
2013 of 209,118 units (221,309), a decline of 5.5 per cent following decreased sales in the mature markets of Europe and the US
partly offset by significant growth in China. The Volvo XC60 was the
best-selling model with 54,416 (53,170) sold units, followed by the

V40 and the S60. Sales continued to be strong for the V40 model,
reaching sales volumes of 35,399 units, while the V40 Cross Country
model recorded additional sales of 9,429 units.
Europe (EU20)
In Europe (EU20), Volvo Car Group reported sales of 109,783 units
(123,279), a decline of 10.9 per cent following a challenging market
situation. In the home market of Sweden, representing more than
one-fifth of Volvo Car Group’s total European sales, the Group grew
its market share by 1.2 per cent to 19.9 per cent, thereby securing its
position as market leader. The V70 continues to be the best selling
model in Sweden, and the renewed V70 launched in February 2013
has been very well received by the market.
The macroeconomic and financial climate in the eurozone con
tinued to affect consumer confidence and the car market in southern
Europe, with sales in Italy and France declining by 18.7 per cent
and 17.1 per cent respectively. Additionally, the German car market
declined with Volvo sales decreasing by 17.4 per cent to 14,323 units
(17,345).
Overall, the Volvo Car Group share of the European market
decreased moderately.
United States
In the US, Volvo Car Group recorded sales of 32,578 (34,617) cars
for the first six months of 2013, a decline of 5.9 per cent. A highly
competitive environment as well as a strong Swedish krona to US
dollar exchange rate put pressure on volumes and margins for Volvo
Car Group. In the month of June isolated, the US regained its position
as the largest market for the Group with 6,678 sold units, primarily
represented by the S60 and XC60 models. Sales development is
expected to improve with the launch of V60 as well as the renewed
model range.
China
In China, sales for the Group reached 28,703 (21,378) units for the
first six months of 2013, an increase of 34.3 per cent. In the month
of June isolated, China demonstrated an increase of 74 per cent to
a new sales record of 5,798 cars. Successful models are in particular
the XC60 and S60, contributing to a solid sales performance in a
highly competitive environment in the premium segment. The S60
was furthermore awarded first position in an in-car air quality review
by consumer organisations in China, and a successful marketing
campaign promoting Nordic air quality ensued that positively impacted
sales. Volvo Car Group gained market share in the first six months of
2013 by 0.1 per cent to 0.40 per cent (0.30).

The estate model Volvo V70 continues to be the most sold model in the
Swedish market. Volvo Car Group gained market share and continues to
dominate in its home market.
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2013 Full Year Outlook
For the full year, sales volumes for Volvo Car Group are expected to
be in line with 2012. Growth is expected in China, whereas the European market is expected to continue to be challenging. In the US,
sales are expected to remain at similar levels to last year, following a

highly competitive environment. With six renewed models as well
as the next-generation of powertrains Drive-E, the second half of
2013 is expected to generate higher sales volumes and margins
for the Group.
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Innovation & Production
Continuing significant investments for the future

In 2013, Volvo Car Group has continued to demonstrate its commit
ment to innovation and leadership in advanced technologies, and
delivered significant progress on its transformation journey despite a
challenging market situation.
The next-generation DRIVE-E powertrains
Volvo Car Group commenced production in May of the first variants
in the next-generation, high-efficiency four-cylinder powertrain family
Drive-E. With four-cylinder petrol and diesel engines and driveline
electrification Volvo Cars will deliver enhanced environmental performance combined with greater driving pleasure, as well as increased
flexibility and lower costs in development and production.
Drive-E replaces the previous eight engine architectures on three
different platforms. The new powertrains will be introduced between
2013 and 2015. Almost 20,000 engines will be produced in 2013,
and by the end of the year the production pace will be 2,000 units
a week. The first variants will be fitted to the Volvo S60, V60, XC60,
V70, XC70 and S80 in autumn 2013.
Demonstrating spearheading technologies
confirming Volvo Cars leadership in safety
In June, Volvo Car Group revealed a number of user-friendly safety
and support technologies that will be introduced in the all-new Volvo
XC90, the first vehicle on the SPA platform, at the end of 2014.
• Pedestrian Detection in darkness makes the detection and auto
brake technology work effectively also when driving in darkness.
The technology includes detection and auto brake for other
vehicles, pedestrians and cyclists.
• Road edge and barrier detection with steer assist. A feature that
detects if the car is about to drive off the road and autonomously
applies steering torque to bring the vehicle back on track. Being
able to monitor where the physical road ends is a world-first.
This means that the technology also works on roads without
side markings.
• Adaptive Cruise Control with steer assist. A technology that helps
the driver stay in the lane and follow the rhythm of the traffic. The
new system automatically follows the vehicle ahead.
Additionally, collision mitigation for animals will be introduced following the launch of the XC90 in 2014. The technology is a world first
that detects and automatically brakes for animals both in daylight and
in the dark.
Several pioneering advanced technologies were also demonstrated during the media event in June, including the self-parking car and
car to car communication.

Volvo Car Group starts production in Chengdu
In June, Volvo Car Group opened the Group’s first Chinese manufacturing plant in the city of Chengdu for a preview visit by media. Establishing the Chengdu plant is an important step in the transformation
journey of Volvo Car Group and marks the next step in the implementation of the Group’s global growth strategy. The first car model to be
produced in the Chengdu plant is the Volvo S60L, a long wheel base
version of the Volvo S60 specifically aimed at the Chinese market.
Serial production will commence in the fourth quarter of 2013.
The annual production capacity of the plant is 120,000 cars. Volvo
Car Group’s global manufacturing and quality standards will ensure
that the cars produced in Chengdu will be of the same quality as the
Volvo cars produced in Europe.
Expansion of production capacity
In the European plants, significant investments in Sweden and in
Gent are earmarked for expansion and upgrades following the new
SPA vehicle technology. In Torslanda, the construction of the new
bodyshop has commenced and will be completed during the second
half of 2013.
In addition to Torslanda, the bodyshop in Olofström is being rebuilt
to be modified for the new car models based on the new architecture.
In Skövde, a brand new state-of-the-art facility has been added for
the assembly of the new powertrains, Drive-E.
Read more at www.media.volvocars.com

Volvo Car Group continues to demonstrate leadership i safety technologies.
Volvo Car Group’s vision is that by 2020 no one is to be killed or injured in
a new Volvo car.
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Financial summary
A result in line with expectations

Revenue for the first six months of 2013 amounted to SEK 56,364
million (65,411), a decrease of 13.8 per cent mainly relating to
lower wholesales volumes of 28,000 units, increased discounts and
unfavourable exchange rate developments, partly offset by a positive
market and carline mix. Gross Income decreased by 12.7 per cent to
SEK 9,063 million (10,383). The gross income margin increased to
16.1 per cent (15.9).
During the first six months of 2013, the overall cost level has
decreased in line with the cost reduction programme initiated in 2012.
Operating income amounted to SEK –577 million (349) and the
EBIT margin for the period was –1.0 per cent (0.5). EBITDA for the
period was SEK 3,306 million (4,409) and the EBITDA margin was
5.9 per cent (6.7).
Balance sheet
In line with the changed accounting principles under IAS 19 on
Employee Benefits, the provisions for post employment benefits have
increased to SEK 4,761 million and have been restated accordingly
for 2012 to SEK 5,493 million. The amendment in accounting principles has resulted in a negative change in equity as of December 31,
2012 amounting to SEK 1,643 million.
Interest bearing debt increased to SEK 9,496 million, primarily
due to the new loan from Svensk Exportkredit of SEK 1,000 million
and the second tranche of the CDB loan of EUR 107 million. During
the second quarter, the revolving credit facility with maturity in 2016
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2013 Outlook
Volvo Car Group aims to achieve a break-even operating result for
the full year 2013. Higher sales are projected for the second half of
the year, and a positive impact is expected from the cost reduction
programme launched in 2012. The result for the first six months of
2013 was in line with expectations to meet the full-year objectives.
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Cash Flow
For the first six months of 2013, cash flow from operating activities
was positive in the amount of SEK 1,905 million. This was SEK 1,370
million higher than the same period in 2012, mainly due to improved
working capital development, partly offset by lower operating income.
Cash flow from investing activities was SEK –3,702 million
(–3,376), an increase of SEK 326 million to support the new technologies of SPA and Drive-E powertrains. Cash flow from operating
and investing activities amounted to SEK –1,797 (–2,841) million and
with increased financing activities in the first six months of 2013 cash
flow for the period increased to SEK 181 million (–2,308).

Retail sales, 000

400

40

increased by EUR 60 million to EUR 300 million with the addition of
Santander bank in to the facility. Cash and cash equivalent increased
with SEK 233 million to SEK 9,840 million.

Operating income decreased to
MSEK –577 million due to lower
sales, negative exchange rates
partly offset by a positive
development in cost levels.
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Operating & investing cash flow, MSEK
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Income statements
MSEK

H1 2013

H1 2012

FY 2012

Net Revenue

56,364

65,411

124,547

Cost of sales

–47,301

–55,027

–104,600

Gross Income

9,063

10,383

19,947

Research and development expenses

–2,719

–2,746

–6,289

Selling expenses

–3,969

–4,451

–8,642

Administrative expenses

–2,627

–3,076

–5,192

Other operating income

234

598

1,732

–590

–368

–1,514

31

9

24

–577

349

66

Other operating expenses
Share of profit in associates
Operating income (EBIT)
Financial income

–31

239

618

Financial expenses

–266

–850

–1,679

Income before tax

–874

–262

–994

Income tax

96

–12

452

–778

–274

–542

–778

–302

–592

–

28

50

–778

–274

–542

H1 2013

H1 2012

FY 2012

–778

–274

–542

545

31

–98

Translation difference on foreign operations

–22

–66

–324

Translation difference of hedge instruments of net investments in foreign operations

–65

–

48

–4

–268

138

Net income
Net income attributable to:
Owners of the parent company
Non-controlling interests

COMPREHENSIVE INCOME
MSEK
Net income for the period
Other comprehensive income, net of income tax
Items that will not be reclassified subsequently to income statement:
Remeasurements of provision for post-employment benefits
Items that may be reclassified subsequently to income statement:

Change in cash flow hedge reserve
Total comprehensive income for the period

454

–304

–236

–324

–578

–778

–324

–606

–828

–

28

50

–324

–578

–778

Total comprehensive income attributable to
Owners of the parent company
Non-controlling interests
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Balance sheets
June 30,
2013

MSEK

June 30,
2012

Cash flows
Dec 31,
2012

ASSETS

H1
2013

H1
2012

FY
2012

Operating income (EBIT)

–577

349

66

Depreciation and amortisation
of non-current assets

3,883

4,060

8,016

41

71

120

–206

–226

–423

MSEK
Operating activities

Non-current assets
Intangible assets

16,556

15,110

15,666

Property, plant and equipment

25,434

26,165

25,654

5,019

4,235

3,542

595

445

550

8

10

10

1,833

1,970

1,819

857

928

734

50,302

48,863

47,975

13,501

15,268

11,812

6,473

5,787

4,735

88

108

87

Assets held under operating leases
Investments in associates
Other long-term securities holdings
Deferred tax assets
Other non-current assets
Total non-current assets
Current assets
Inventories
Accounts receivable
Current tax assets

Interest and similar items received
Interest and similar items paid
Other financial items
Income tax paid
Adjustments for items not affecting
cash flow

–365

–314

3,150

6,356

Change in inventory

–1,689

–2,049

1,407

Change in accounts receivable

–2,088

–1,979

–928

Change in trade payable

2,115

629

–2,838

Change in items relating to
repurchase commitments

–272

–554

–1,132

43

546

–858

1,129

792

743

–762

–2,615

–3,607

1,905

535

2,749

Movements in working capital

2,979

2,761

2,587

9,840

12,199

9,607

Total current assets

32,881

36,123

28,829

Change in provisions

TOTAL ASSETS

83,183

84,986

76,804

Change in other working capital
assets/liabilities
Cash flow from movements
in working capital

Equity attributable to owners
of the parent company
Non-controlling interests
Total equity

Cash flow from operating activities
21,649

20,242

21,901

–

299

–

21,649

20,541

21,901

Non-current liabilities
Provisions for post-employment benefits*

4,761

5,188

5,493

Deferred tax liabilities

1,193

2,321

1,556

Other non-current provisions

5,669

6,215

5,911

Liabilities to credit institutions

9,127

7,254

7,057

Liabilities to parent company

–

1,861

–

1,284

343

1,057

22,034

23,182

21,075

7,345

8,372

7,182

Liabilities to credit institutions

369

408

310

Advance payments from customers

298

207

187

14,741

16,094

12,626

429

362

365

Other long-term liabilities
Total non-current liabilities

Investing activities
Investments in shares and participations

–

–

–258

–2,106

–1,333

–3,061

Disposal of intangible assets

350

–

–

Investments in property, plant
and equipment

–2,008

–2,088

–4,466

57

44

93

5

–

14

Cash flow from investing activities

–3,702

–3,376

–7,678

Cash flow from operating and
investing activities

–1,797

–2,841

–4,929

1,963

1,003

8,063

–39

–230

–7,251

55

–239

–356

1,979

534

456

181

–2,308

–4,473

Cash and cash equivalents
at beginning of period

9,607

14,634

14,634

Exchange difference on cash
and cash equivalents

53

–127

–554

9,840

12,199

9,607

Investments in intangible assets

Disposal of property, plant and equipment
Other

Financing activities

Current liabilities
Current provisions

Trade payables
Current tax liabilities
Other current liabilities

16,318

15,822

13,160

Total current liabilities

39,500

41,264

33,829

TOTAL EQUITY & LIABILITIES

83,183

84,986

76,804

* According to the amendment to IAS19 actuarial gains and losses can no longer be deferred using the so
called corridor method, but rather should be recognised in the provision for post-employment benefits. As a result
the provision for post-employment benefits has increased with previously unrecognized actuarial losses and
amounted to 5,493 MSEK as of December 31, 2012 (previous standard 2,948 MSEK) and retained earnings
net of tax have decreased by 1,643 MSEK. As of December 31, 2012 restated, actuarial gains and losses are
reported in the income statement and other comprehensive income when they occur.
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–85
–928

–117

Cash and cash equivalents

Equity

-93
–646

2,667

Other current assets

EQUITY & LIABILITIES

–57
–301
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Liabilities to credit institutions
Repayment of liabilities to
credit institutions
Other
Cash flow from financing activities
Cash flow for the period

Cash and cash equivalents at
end of period
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information and contact
You are welcome to contact us by e-mail:
linn.fortgens@volvocars.com or Telephone: +46-(0)31-59 19 02.
Contact person: Linn Fortgens,
Vice President, Head of Investor Relations.
For media queries, please contact Per-Åke Fröberg,
Corporate Spokesman, +46-(0)31-59 65 25.
Volvo Car Group Headquarters
50400 – HA2S
SE-405 31 Gothenburg, Sweden
www.volvocars.com

About this report
The financials in this report refer to the consolidated business result of Volvo Car Group. This includes Volvo
Car Corporation (Volvo Personvagnar AB), its parent company Geely Sweden AB, and all its subsidiaries.
Audited annual reports are filed in accordance with local statutory requirements for all legal entities within
the group. In Sweden, audited annual reports for Geely Sweden Holdings AB, Geely Sweden Automotive AB,
Geely Sweden AB and Volvo Car Corporation, are filed with the authorities on an annual basis. The consolidated financial statements of Geely Sweden AB represent the Volvo Car Group business performance.
The manufacturing plants in China are owned by Chinese subsidiaries of the parent company, Shanghai
Geely Zhaoyuan International Investment Co. Ltd., supporting Volvo Car Group business operations in China.
Volvo Cars governs the operations to ensure the same processes and quality demands as in the European
facilities.
Accounting principles
Volvo Car Group is applying IFRS accounting principles. As Volvo Car Group is a privately owned company, this
report is based on voluntary information undertaking and therefore not prepared in accordance with IAS 34
Interim Financial Reporting. As from January 1, 2013 Volvo Car Group applies the amendment to IAS 19
Employee Benefits and by that ceases to account for defined benefit obligations using the corridor method.
Changes in the net defined benefit obligation or asset are instead recognised in the income statement and
other comprehensive income when they occur.
Please visit www.volvocars.com/financials to download material.

definitions
Comparative figures:
The equivalent period is
shown in brackets
Retail Sales:
Sales to end customers
Wholesales:
Sales to dealers

12

EU20:
Sweden
Norway
Denmark
Finland
The Netherlands
Belgium
Luxembourg
France
Spain
Italy

Greece
Portugal
The UK
Ireland
Germany
Switzerland
Austria
Poland
Hungary
The Czech Republic
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