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Volvo Cars – in a powerful state of transformation

These technologies are developed
in-house and truly illustrate that we
are building our own future, guided
and inspired by our corporate strategy
'Designed Around You'.
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Volvo Cars – in a powerful state of transformation

Volvo Cars –
in a powerful state of transformation
2012 marked yet another positive and
intensive year for Volvo Cars in terms
of important product launches and
significant developments and investments
for the future.
One of our proudest moments in 2012 was the
market launch of the world’s-first diesel plug-in
hybrid, developed in cooperation with Swedish
energy supplier Vattenfall. The first thousand V60
Plug-in Hybrids sold out even before the car
reached the showrooms. In response we are scaling
up our operations, increasing capacity to about
7500 of plug-in hybrids in 2013.
In March 2012, we launched the All-New Volvo V40,
for the premium compact car segment. We followed
up with the V40 Cross Country; an elegant
crossover, and the R-Design; a sporty yet refined
performance hatchback. The V40 has been praised
by both media and customers and received the
highest overall score ever recorded by Euro NCAP,
confirming our leadership in the field of safety.

From a business perspective, 2012 was a
challenging year. The financial crisis in Europe
continued and consumer confidence decreased,
affecting the European car industry in particular.
As a consequence, Volvo Cars’ global sales declined
by 6.1 percent, and later in the year we adapted our
operations to the lower demand.
In spite of economic challenges, we continue to
secure our long-term strategies by pursuing vital
investments for the future – most importantly in our
new engine and vehicle technologies, Volvo Engine
Architecture and SPA (Scalable Product
Architecture). These technologies are developed
in-house and truly illustrate that we are building our
own future, guided and inspired by our corporate
strategy 'Designed Around You'.
In addition to investing in our current operations we
are opening a new Volvo plant in Chengdu, China
during 2013. Establishing domestic production will
form part of the foundation for sustainable growth in
China, this being our second home market due to
our Chinese ownership.

Since the commence of 2013, we have unveiled a
comprehensive upgrade of our model range, in
which six of our cars – the S60, V60, XC60, V70,
XC70 and the S80 – have undergone major
improvements in design and functionality. This
means we can now offer our customers a complete
Volvo product line-up that is less than a year old
with the exception of one, the XC90 which will be
launched as an all-new model by the end of 2014.
In this important phase of expansion, we are
proud of our human-centric corporate culture and
dedicated employees which are two major
corner-stones in our transformation to reach our
long-term goals.
Håkan Samuelsson

President & CEO
May 2013
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About Volvo Car Group

About Volvo Car Group
The first mass-produced Volvo car rolled
off the production line in Gothenburg
in 1927. Since then, we have delivered
a steady stream of cars equipped with
world-leading innovations. Today, we
are one of the most well-known and
respected car brands in the world with
sales in about 100 countries.
Relative to the strength of the brand, Volvo Cars is
a small producer with global sales reaching
421,951 cars in 2012. Our largest markets are the
United States, Sweden, China, Germany and the
UK. Our corporate and brand strategy is
'Designed Around You' and puts people at the
heart of everything we do.
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Our cars are characterised by intuitive, humanfocused, functional Scandinavian design and
good craftsmanship.
As a responsible company, we want to contribute
to a more sustainable society. To ensure that we
are in harmony with customers and society, we do
our part by spearheading the development of
sustainable mobility – from plug-in hybrids and all
electric cars to active cooperation in a partnership
project on road trains.
We are proud to continuously deliver world-first
solutions; innovations that put people first, by
saving and simplifying their lives.

About Volvo Car Group

Vision

To be the world’s most
progressive and desired
luxury car brand.

Main supplier
countries
2012

%
25
Belgium

% Country
25.00
21.00
17.50
7.50
3.80
3.53
3.42
2.92
2.53
1.83

Petrol 184,796
Electric
Hybrid

180
25

Ranking

Belgium
Germany
Sweden
United Kingdom
France
Poland
Czech
Spain
Turkey
Netherlands

Sales per fuel type 2012
Diesel 236,950

Mission

1
2
3
4
5
6
7
8
9
10

Our global success will be driven by making life
less complicated for people, while strengthening
our commitment to safety and the environment.

Our

Sales

top 10
markets
US

68,079

Sweden

51,832

China

41,989

Germany

32,070

UK

31,743

Russia

20,364

Netherlands

16,338

Belgium

16,338

Italy
Japan

22,715

Employees 2012
2012

Sweden

2011

15,134 14,550

last
ten
years
Year

Retail sales

2002

406,695

2003

415,046

2004

456,224

2005

443,947

2006

427,747

Belgium

4,156

3,981

2007

458,323

China

1,083

732

2008

374,297

2009

334,808

2010

373,525

Malaysia

361

341

14,855

Market companies 1,981

1,908

13,848

Total

22,715 21,512

2011

449,225

2012

421,951

2012 retail deliveries per fuel type.
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About Volvo Car Group

Sales and top
5 markets per
model in 2012
S60
Total:
US
China
Russia
Turkey
UK

64,746 (68,330)
23,350
8,992
2,999
2,896
2,531

V40 Cross
Country
Total:
France
Spain
UK
Germany
Italy

C70

Total: 19,256 (2011: 27,090)
UK
3,267
US
2,824
China
2,240
Germany
1,467
Netherlands
1,357

Total:
US
Germany
France
Belgium
UK

S80

S80L

Total:
US
Russia
Sweden
Korea
Turkey

11,698 (14,681)
3,277
1,371
839
587
426

V50
244 (0)
59
48
28
27
23

XC60
Total:
US
China
Germany
Russia
Sweden

C30

Total:
Sweden
Japan
Italy
UK
Germany
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Total:
US
Sweden
Russia
Norway
UK

Total:
Sweden
Germany
UK
Japan
Belgium

Total:
US
Russia
China
UK
Germany

12,354 (23,621)
2,414
1,698
1,083
751
683

Total:
Sweden
Netherlands
UK
Germany
Belgium

22,202 (0)
3,165
3,017
2,707
2,207
2,009

V70
53,037 (49,820)
12,373
6,367
5,337
4,742
3,797

XC90
25,579 (26,156)
5,513
5,261
3,953
1,867
1,457

Total:
China
UK
Turkey
Russia
Sweden

V40
5,545 (10,018)
5,545

V60
30,246 (45,970)
3,982
3,661
3,631
3,585
2,993

XC70
106,203 (97,183)
19,125
17,352
9,748
6,472
6,356

Total:
China

S40
8,029 (9,913)
4,436
759
619
340
302

31,290 (39,631)
9,504
4,466
3,283
3,225
1,754

Total:
31,522 (36,842)
Sweden
15,807
Germany
3,232
Netherlands
2,850
Norway
1,948
UK
1,704

About Volvo Car Group

Sales and Service Units 2012
Sales
Outlets

Retail
Sales 2012

1,447

255,314

US & Canada

352

73,657

China

151

41,989

Rest of World

346

47,353

0

3,638

2,296

421,951

Europe
(incl. Russia & Turkey)

Volvo Car
International Corporation
Total
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About Volvo Car Group

CAR PRODUCtion 2012

Uddevalla
Gothenburg
Ghent

Chongqing

Kuala
Lumpur

10 | Volvo Car Group In Brief 2012/2013

About Volvo Car Group

Manufacturing – Production by location
2012
2011
2010
2009
Gothenburg (SE)
155,411
167,838
102,762
165,129
Uddevalla (SE)
7,811
9,640
9,124
12,800
Ghent (BE)
258,147
266,422
183,869
181,425
Thailand
–
–
117
610
Kuala Lumpur (ML)
2,499
1,704
396
474
Chongqing (CN)
5,529
16,690
15,145
5,811
Total
429,397
462,294
311,413
366,249
				

2008
193,370
20,306
240,192
441
486
6,313
461,108

Production by Location and Model 2012
S40
S60
S80
S80L
V40
V40 Cross Country
V50
V60
V70
XC60
XC70
XC90
C30
C70
Total
*including C30 Electric (253 units)

Gothenburg
–
1,349
11,375
–
–
–
–
54,683
32,030
–
26,274
29,700
–
–
155,411

Uddevalla
–
–
–
–
–
–
–
–
–
–
–
–
–
7,811
7,811

Ghent
6,437
63,609
–
–
32,526
2,579
22,481
–
–
112,436
–
–
18,079*
–
258,147

Chongqing
–
–
–
5,529
–
–
–
–
–
–
–
–
–
–
5,529

Kuala Lumpur
70
676
174
–
–
–
144
478
–
816
–
141
–
–
2,499

Total
6,507
65,634
11,549
5,529
32,526
2,579
22,625
55,161
32,030
113,252
26,274
29,841
18,079
7,811
429,397
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Our proudest moments 2012

Our proudest moments 2012

The European SARTRE (Safe Road Trains for the Environment) project –
was successfully completed in 2012.

12 | Volvo Car Group In Brief 2012/2013

Our proudest moments 2012

IN 2012,
 he all-new Volvo V40 was launched at the
T
Geneva Motor Show early spring 2012.
The V40 offers two world-first safety systems –
the Pedestrian Detection system and the
Pedestrian Airbag Technology. The car received
the top rating of five stars in the European New
Car Assessment Programme (Euro NCAP)
collision test, including the best overall result ever
recorded by the institute.
Later in the year, at the Paris Motor Show,
the new Volvo V40 Cross Country was added to
Volvo’s offer in the Premium C-segment together
with the V40 R-Design which represents a sporty,
yet refined performance hatchback.
 he Volvo V60 Plug-in Hybrid reached the
T
first customers in the autumn of 2012, with
the first ‘Pure Limited’ cars sold out even before
they reached the showrooms. The V60 Plug-in
Hybrid is the world’s first diesel-powered
plug-in hybrid.

THE VOLVO V40 RECEIVED THE BEST
OVERALL RESULT EVER RECORDED
BY THE EURO NCAP COLLISION TEST

The final report from the EuroFOT research
project confirmed that a car with adaptive
cruise control and collision warning reduces the
risk of motorway collision with the vehicle in front
by up to 42 percent. One hundred Volvo V70 and
XC70 models, with a total of 263 drivers, have
participated in this four-year project. In the US,
the Insurance Institute for Highway Safety (IIHS)
highlighted Volvo S60 as one of two cars that
earn the best rating in IIHS’s new small offset
frontal crash test. No less than five Volvo models
– the C30, S60, S80, XC60 and XC90 – earned a
Top Safety Pick.
 uring 2012 we managed to decrease our
D
CO2 emission level by 5.3% compared with
2011. Over the last five years we have improved
these levels by more than 22 percent. The
average fleet CO2 emission for newly registered
Volvo cars in the EU was 144 g/km, which means
that we are well on track to meet the 2012–2015
EU target for CO2 emissions.

The European SARTRE (Safe Road Trains
for the Environment) project – with Volvo Cars
as the only participating carmaker, was
successfully completed in 2012. Road trains offer
the best of two worlds – the multi-tasking
possibilities of public transportation, behind the
wheels of the customer’s own car, while also
contributing to lower CO2 emissions and a safer
driving environment.
For the first time ever, Volvo Cars enters
the top 50 list of the most attractive
engineering employers among global
talents. According to the global talent attraction
index: “The World’s Most Attractive Employers
2012”, Volvo Cars is ranked 43rd among career
seekers with an engineering background from the
world’s 12 greatest economies.
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Our cars

OUR CARS

In our 86-year history, Volvo has become one of the best-loved and most
respected car brands in the world. We offer our own distinctive brand of
premium cars designed, engineered, manufactured and serviced around
people with a respect for the surrounding environment.
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Our cars

S

V

XC

S80

V70

XC90

S60

V60

XC70

V40

XC60

V40 Cross
Country
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Looking forward: Our road to the future

Looking forward:
our road to the future
At Volvo Cars, we strive to always be one
step ahead, designing mobility solutions
that will solve the challenges of tomorrow,
today, through cooperation between
carmakers, customers and society.

efficiency in our conventional combustion engines
and introducing electrification. To be true to our
principles, the electrified cars must meet the high
standards of quality, driving experience and safety
we set for all of our vehicles.

Our safety ambitions. The vision for us is to
design cars that do not crash. In the shorter
perspective, the aim is that by 2020 no one should
be killed or seriously injured in a new Volvo. We
relentlessly research and test traffic scenarios, and
study actual road accidents so that we can design
smart safety systems that protect the people in and
around the car.

Autonomous driving. Our traffic jam assistance
system, where the car automatically follows the
vehicle in front in slow-moving queues, will be ready
for production in 2014. The next step is
environmentally efficient and safe road trains,
where cars travel in convoys steered by a lead
vehicle. Road trains embody both our safety and
environmental commitments. They provide all the
multi-tasking possibilities of public transportation,
behind the wheels of the customer's own car, while
contributing to lower CO2 emissions and a safer
driving environment.

Premium products, more sustainable driving.
We are determined to be leaders in sustainable
mobility. We pursue this goal by increasing fuel
16 | Volvo Car Group In Brief 2012/2013

Next generation vehicle architecture.
Scalable Product Architecture (SPA) is a unique
single-platform approach that enables
sophisticated electrification at all levels and lowers
costs. The first car model based on the new
architecture is the next-generation Volvo XC90.
Smaller engines, more power.
Smaller engines make space for electrification.
Soon, all Volvos are going to have light, hyperefficient four-cylinder, two-litre engines, using
technology derived from the race track. We launch
our new Volvo engine architecture in November
2013, and as from 2015 we will shift entirely to this
engine architecture in new products.

Looking forward: Our road to the future

Three cars in one

V60

Plug-in Hybrid

Power

0-100 km/h

6.1

sec

Putting the driver
in command at the
touch of a button

co2
48g/km

V60 Plug-in Hybrid – the most technically
advanced Volvo model ever.

mpg combined

Electric Hybrid Diesel
An electric car, hybrid car and high performance car all rolled into one
Pure, Hybrid and Power driving modes – three temperaments controlled
by three buttons
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Looking forward: Our road to the future
Sophisticated technology.
The V60 Plug-in Hybrid: This world-first
diesel-powered plug-in hybrid combines driving
pleasure with outstanding environmental
performance. It is a zero-emission electric car, a
hybrid averaging 48g/km of CO2 (NEDC, mixed
driving cycle for certification), and a highperformance car accelerating from 0 to 100 km/h
in 6.1 seconds – all rolled into one.
Volvo Cars and Siemens have a strategic
cooperation on electrified cars. During 2013 we
deliver a new demo fleet of pure electric C30
cars.
The upgraded demo fleet of Volvo C30 Electric
Generation II has a motor stronger than its
predecessor, an extended range and a better and
faster charge capacity. A 10-minute plug-in to a
three-phase outlet adds power for another 20
kilometres of driving. Siemens will be our supplier
of electric engine technology in our coming
models on the SPA platform.
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Looking forward: Our road to the future

V60 Plug-in Hybrid
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Spotlight on: Safety

Spotlight on: Safety
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Spotlight on: Safety

BY 2020
At Volvo Cars, safety has been a founding
principle and living philosophy since 1927.
Our history is full of world-leading safety
innovations – from the three-point safety
belt and rear-facing child car seat, to
active safety solutions such as Pedestrian
and Cyclist Detection with full auto brake.
The safety vision is to design cars that do not
crash. The aim for 2020 is that no one should be
killed or seriously injured in a new Volvo car. We
are dedicated to keep creating innovative safety
systems that also address pedestrians, cyclists
and other road users.
Avoid and protect.
Crashworthiness is a given. We are increasingly
focused on active safety solutions; systems that
help avoid dangerous situations by supporting the
driver in making the right decisions.

NO ONE SHOULD BE KILLED OR
SERIOUSLY INJURED IN A NEW VOLVO

Our automatic braking system City Safety is an
active safety system designed to help prevent low
speed rear-end collisions from happening, while
crossbeams and airbags are passive safety
systems that help protect passengers in the event
of a collision.
Our solutions for addressing road users outside
of the car are unique to the industry. Recent
world-first innovations include the Pedestrian
Airbag Technology and the extension of the
Pedestrian Detection with full auto brake system
to also cover cyclists swerving out in front of the
car. This is an important step, as half of all cyclist
fatalities in Europe are caused by collisions with
cars. The next step is warning and automatically
braking for animals on the road; a challenge our
research teams are committed to. By covering
more and more objects and situations, we
reinforce our world-leading position within
automotive safety.

Unique knowledge.
With 86 years experience of car safety, our
research is based on knowledge from real traffic
situations. Our own traffic accident research team
has collected accident data from more than
40,000 Volvo cars over the past 40 years. Our
experts also perform real life accident
reconstructions in our state-of-the-art crash
laboratory. This provides valuable data and unique
insights that go into the design of new Volvo cars.
Independent research shows that cars with auto
brake are involved in 23 percent fewer accidents
than other cars. And if the accident does happen,
injuries are reduced by 64 percent.
Through research and the relentless passion of
our people, we are developing the innovations that
will take us towards our vision. Our world-leading
safety experts are working hard to achieve our
goals and won’t stop until they do.
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Spotlight on: Safety

Safety technologies towards 2020
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Collision avoidance

Car-to-car communication

As our cars become more intelligent we have
introduced features like auto braking, auto
steering, object detection and warning
intervention to help prevent collisions. But this
is only the beginning. There is so much more
to come.

Allowing cars to communicate with each other
and with the traffic environment opens up
fantastic possibilities as vital information can be
shared and exchanged – creating a safer and
more comfortable drive.

Spotlight on: Safety

In the future we will have advanced the exchange of vital information between vehicles such as their
position, speed and direction.
says Erik Israelsson, Project Leader Cooperative ITS (Intelligent Transport Systems) at Volvo Car Group.

AUTONOMOUS driving

Passive safety systems

Post-crash support

Smarter cars that react faster and can drive
themselves mean the roads become safer for
both those inside our cars and those on the
outside.

Safety systems that prepare the driver and other
occupants for a crash, as well as increased
protection at the point of impact.

Volvo is on call to give the correct support after a
crash – informing emergency services and other
cars that an accident lies ahead.
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Spotlight on: Sustainability

Spotlight on: Sustainability
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Spotlight on: Sustainability

We take pride in our role in society.
We invest our time, energy and skills to
be one step ahead, to design mobility
solutions that will solve the challenges
of tomorrow, today.
At Volvo Cars sustainability isn’t a written
strategy; it’s a living, evolving and shared
experience for all employees.
Why sustainability is important.
Long term, demand for cars and transportation
will increase as the world’s population increases
and urban, middle class incomes rise. We are
determined to contribute to this development in a
responsible and sustainable way. We believe that
mobility can be part of enabling a more
sustainable lifestyle.
An understanding of the long-term challenges
society is facing, motivates our innovation efforts.
Our decision to actively commit to sustainability is

based on the conviction that it creates business
opportunities and will reinforce our
competitiveness in both the short and longterm.
What sustainability means to us.
For us, being sustainable is in our heritage. Safety
is our base, environmental care a natural part of
our business and genuine care for human beings
a founding philosophy. Only by acting with a high
degree of ethical integrity can we earn and
maintain the trust of our customers, our
stakeholders and the communities in which we
operate. Our business objectives and
sustainability commitments should complement
one another, creating value throughout our
operations and society alike.
Some of our focus areas:

Health
Interior car environment
Harmful emissions from products & operations
Zero environmental accidents
Resource Efficiency
Water footprint
Materials & recycling
Waste management
People
Safety and wellbeing of our customers
Diversity & inclusion
Engagement & development
Employee health & safety
You can read more about our sustainability
commitments here:
volvocars.com/sustainability

Energy & Climate
Electrification & alternative fuels
Energy efficiency
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Spotlight on: Design
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Spotlight on: Design

Everything we do starts with people. We
believe that a car should be designed to
suit the driver, not the other way around.
Unsurprisingly, human care is at the core of our
design strategy. This involves the personal safety,
wellbeing and health of our customers. We also
include the social aspects such as staying
connected whilst in the car and the bigger picture
– the environment we live in. This is where we
start our design process.
Designing a Volvo is a process that requires a lot
of attention to both details and to the overall
proportions. The execution, detail quality and

craftsmanship have to be the very best for a
product to qualify to wear the Volvo logo.
Our Scandinavian heritage is highly important to
us. The classic values of Scandinavian design
such as simplicity, functionality and durability have
been cornerstones of our designs for a long time.
Elements from the iconic cars of our past are
sometimes inspiration for new design solutions.
Modern Volvos express a calm but powerful
confidence in their presence. The materials and
colours we use are often inspired by our beautiful
nature, adding to the unique and luxurious
impression of our products.

Contemporary Scandinavian art, fashion and
music are other sources of inspiration. These help
us evolve the design and add new energy without
losing our identity.
We believe good design is about simplifying
people’s lives. As cars grow more and more
complex we develop designs that put the driver
in control of more functionality than ever, in a very
safe, yet elegant and pleasurable way. This is
Scandinavian design at its best. And it should be
– it is a Volvo.
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The people making it happen

The people making it happen
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The people making it happen

At Volvo, everything we design, engineer
and build starts with people – a philosophy
inspired by who we are as a company and
where we come from.
We know we need the best talent to solve the big
issues: competition is tough, not only for
customers, but also for skills. In order to reach our
long-term goals we need to engage and retain our
creative, skilled and hard-working employees and
also recruit even greater numbers of talented
people. We know that a good reputation makes it
easier to recruit and retain the best people.
Our people and talent strategy has its base in the
corporate strategy 'Designed Around You' as well
as in our Aspired Culture.
We have identified three characteristics that
distinguish Volvo Cars as an employer:

We offer a global, dynamic and respectful
environment. Working at Volvo Cars means
being part of a team of fantastic people. Many
co-workers say that their colleagues and the
atmosphere at work are the main reasons why
they continue working at Volvo Cars. Working
here also means working for a global employer in
an international setting. Swedish roots, Chinese
owner, an international board and management
team, and employees from all over the world,
contribute to a dynamic atmosphere.
We make innovative and attractive
products. Being passionate about creating the
next generation of intelligent and sustainable cars
unites our employees and attracts people from
outside. Here you can drive change in cooperation
with committed people – through understanding
our customers’ needs, protecting what is
important to them and making them feel special.
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The people making it happen

VOLVO CARS IS RANKED AMONG THE WORLD’S
TOP 50 ENGINEERING EMPLOYERS (THE WORLD’S
MOST ATTRACTIVE EMPLOYERS 2012, UNIVERSUM).

hours

pens and pencils

Used by Volvo Cars in 2012

An average of 8 hours
of classroom training
per employee

13,000,000 cups of coffee were
purchased by Volvo Cars (free for employees)
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Development and career.
Our commitment to training and development is
something that employees highlight as an
advantage of working at Volvo Cars. Here it is
possible to learn and develop at work through
various development programmes and by
branching out into new specialist areas and roles.
The sheer breadth of career opportunities
available at Volvo Cars is something that many
co-workers value.
4.4% sick leave per available hours,
our lowest ever

21.3%

Since 2007, there has been a steady increase
year by year of women in leading positions.
Our goal for 2020 is 35% female leaders

Employer of Choice.
It is our people-centric culture, passion for our
work and drive to produce incredible products that
means that Volvo Cars is ranked among the
world’s top 50 engineering employers
(The World’s Most Attractive Employers
2012, Universum).

Sick Leave has been decreasing at Volvo Cars
as a result of systematic health and safety efforts. Ambition was met and

The people making it happen

Contact
www

Visiting Volvo Cars in Sweden

volvocars.com

Visitor Centre
At the Volvo Cars Visitor Centre in
Gothenburg, Sweden, you can enjoy
various activities such as a train ride
through the factory, a test drive of the
latest car models or a guided tour in our
Brand Experience Centre.

media.volvocars.com
Social media
facebook.com/volvo
facebook.com/volvocarscareer
youtube.com/volvocarsnews
Twitter: @volvocarsglobal
Instagram: @volvocars

For more information, please email
visitor@volvocars.com
or call
+46 31 325 10 93
You can also find us here
volvocars.com/visitor

Volvo Museum
The Volvo Museum in Gothenburg offers
you the history of the company from 1927
to today. The museum is run jointly with AB
Volvo and the exhibition encompasses
cars, trucks and buses as well as marine
and aero engines.
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Volvo Car Group

